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2022 Year-end Key Financial Results

Revenue (TRY mn) Gross Profit (TRY mn) EBITDA** (TRY mn)

35% 35%
33,710
27%
95,349
8,185 24%
197%
0 29,070
23,151
9,883
5,834
26,047
6,164
32,058 11,180 8 789
11,045 3,748 8,595 e
6,082 2,884 '
8,236 2,880
12,800 2,000
2,617 2085 2,472
1,936 1627
2021 INORGANIC 2022 2021 INORGANIC 2022 2021 INORGANIC 2022
BmQl BmQ2 —IQ3 Q4  12M —Growth EQl DQ2 UQ3 0Q4 12M  -Margin “Q1 "Q2 "Q3 "Q4 12M  -Margin

+ Sisecam Chemicals Resources LLC & Refel S.p.A contributions (for futher details, please see Sisecam 2022 Q4 Earnings Review Note on

Net Income After Minority
Interest
(TRY mn)

25%

15,888
4,801
8,097
1,348
174
2021 INORGANIC 2022

EQl EQ2 0Q3 BQ4 12M -Margin

https://www.sisecam.com.tr/sites/catalogs/en/Investor%20Relations/Presentations%20and%20Bulletins/Bulletins/SISE%202022%2004%20Results%20-%20YoY%20Comparison.pdf

** EBITDA and Net Income After Minority Interest are adjusted to one-off items
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https://www.sisecam.com.tr/sites/catalogs/en/Investor%20Relations/Presentations%20and%20Bulletins/Bulletins/SISE%202022%20Q4%20Results%20-%20YoY%20Comparison.pdf

2022 Year-end Segmental Revenue and EBITDA

Architectural Glass
(TRY mn)

Tt ~=31%

34%

24,673

9,170

2021 2022

BQ10Q28Q30Q4 12M --EBITDA Margin

169% YoY Revenue
Increase

Flat Volume
+169% Price & Mix &
Currency

Auto Glass
(TRY mn)

2021 2022

EQ10Q2mQ30Q4 --EBITDA Margin  12M

95% YoY Revenue
Increase

+8% Volume
+87% Price & Mix &
Currency

All revenue figures showing net external sales
EBITDA Margins — derived from one-off gain/loss adjusted figures

Glassware
(TRY mn)

25%
~
~

S 19%

10,215

3,246

2,484

1,838

2021 2022
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Glass Packaging Chemicals
(TRY mn) (TRY mn)
28,270
Sisecam
Chemicals

Resources LLC
Contribution:
TRY 12 bn

2021 2022 2021 2022

EQLOQ2mQ30Q4 12M -EBITDA Margin mQ10Q28Q33Q4 12M -~EBITDA Margin = ®Q1EQ28Q30Q4  —-EBITDA Margin - 12M

109% YoY Revenue

Increase

-6% Volume
+115% Price & Mix &
Currency

142% YoY Revenue 382% YoY Revenue

Increase Increase
-5% Volume +55% Volume
+147% Price & Mix & +327% Price & Mix &
Currency Currency



2022 Year-end Segmental Revenue and EBITDA Ad

SiISECAM

Diversified Revenue Mix Revenue Bridge (TRY mn)

6,377 95,349
22,405 I
10,583 -
5,339
15,504 o0l W Em——
Architectural Glass Glassware Chemicals 2022
2021 Auto Glass Glass Packaging Other
_ - _ Adjusted EBITDA Bridge (TRY mn)
Diversified EBITDA Mix
1,076 23,151

1,734
4.736 -8

- -13?

Architectural Glass Glassware Chemicals 2022
2021 Auto Glass Glass Packaging Other



2022 Year-end Regional Results \\\5\\\

Geographic Revenue Mix Regional Breakdown of Exports from Turkey

1.

2022

&

e

® Sales in Turkey ¥ Exports from Turkey = Europe = Middle East = North America = South America
= Europe us = Asia = North Africa = Other
® Russia, Ukraine and Georgia Other

Top 10 Export Countries
Italy, Egypt, USA, Spain, Israel, France, UK, $1.1bn exports revenue Exports to 150+ Countries
Germany, Brazil,, Bulgaria




Debt Position

Liquidity and Debt Structure (TRY mn)

Net Debt Bridge (TRY mn)

46,912
19,242

m Net Debt

12,434 294
B Marketable Sec.
E Cash & Cash Equ.
Borrowings Marketable Sec.
2021 Cash & Cash Equ. 2022
2022
Term Structure of Gross Debt (TRY mn)
46,912
RUB  USD TRY RUB
3% 4% 60% 1% 5%

40%

A

18,588

2022
@ Long Term M Short Term

*USD 1.5bn equivalent long-term liabilities include USD 700mn Eurobond issued back in March 2019

\

AL

SiISECAM

Net Debt: USD 911mn

Net Debt/EBITDA
0.61x

76% /| 24%
Fixed / Variable

Interest Rate

USD 233mn
Net Short FX Position

Following the cross currency swaps, made in 2019 for USD 575Mn of 2026 bond in exchange of EUR 421Mn in 2019, 68% of the bond was converted to EURs, 14% converted to TRY and rest of 18% kept in USD. In August 2022, USD

210Mn-eauivalent EUR swap aareements have been unwound. Accordinalv. as of the reportina period: 38% of the bond is converted to EUR. 14% to TRY and the rest is kept in USD.



FCF & Capex
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(TRY mn) 2021 2022 Change CAPEX Breakdown (2022)
Net Profit 9,431 20,133 11,002

Non Cash Items -1,219 5,660 q

Changes in Working Capital -644 -11,544
Cashflow from operations 7,269 14,249

Interest received,net -715 -918

Dividend paid,net -378  -2,060

Taxes paid -724  -2,448

Capex -2,943 _ -7,778 . w
IFCF 2,508 1,045

= Architectural Glass = Auto Glass = Glassware
Glass Packaging = Chemicals = Other
Working Capital/Revenue
29% CAPEX/Revenue

8%
Adjusted EBITDA/CAPEX
3.0x



CareforNext =~ ..% . 7" Protect the PLANET
.2022-2030.. o EMPOWER SOCIETIES
VISION - *- .= " o TRANSFORM LIVES

CareforNext Vision

" Become one of the pioneering organizations in value creation pn\@.\ \ )\ M
global scale by providing solutions and serwces%at = .
«Protects the Planet, Empowers Society and Traﬁsf’érms\Llfe»

s
‘ -»‘ \_

2 A - About CarefoRNeXr V-s §a
f

‘C) inability st?é?’ﬁy aqcordanEe with olr yision for creating
@%nabie:vﬁue is fully integrated'with the UN Si

inable
e Deﬂ“ ent-i;éals— X2
m"‘ : L)

Talent %
Acquisition,
Development
. Management

S,

Occupational
Health and
Safety



@O

PROTECT THE PLANET

Climate Change

2050 Vision for Carbon Neutrality Setting
of 2030 Target Compatible with SBTi
(Science Based Targets), Development
of Installed RES Capacity of 53 MW,
Transition to Fully Electric Furnace

)

Water Use

15% Reduction in Fresh Water
Consumption ,

Circular Production

50% Reduction in Packaging Waste,
Reaching 35% Glass Cullet Use in Glass
Packaging

@D

EMPOWER SOCIETY

Corporate Heritage Digitalized Value Chain
Transition to a Digital Working
Environment, Completion of Digitalization
of All Organizational Operations, Decision
Making Based on Data Analytics

Global Dissemination of Glass Heritage and
Culture

FOrwLCanG vess e

)

F’II}J(?R.SPONSOR
Talent Acquisition, Management

and Development

Sustainable Products

Increasing the Share of Sustainable
Products in Turnover, Increasing the
Number of Sustainable Products and
Solutions for Transforming Life and,
Dissemination of Life Cycle Analysis
Program and Eco-Labelling

Increasing Functional and Personal
Competences through Training (47 person-
hours of training per year) Gaining Skills
of New Generation, Increasing the Rate of
Employee Loyalty

Sustainability Across the
Value Chain

W

WUR
Occupational Health and Safety /e
Dissemination of the Supplier Capacity
Development Program, Compliance with
the Code of Conduct by All Suppliers

Zero Work Accidents, Well-Being Program

Equality, Diversity and Inclusion
Reaching a 25% Female Employment Rate, Value-Added Pa rtnerships
Implementation of Women Expression
Program, Promoting the Multi-National Work
Environment

Establishment of Collaborations and
Partnerships in Pursuit of SDG 17
(Partnerships for Goals)
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e Sustainability Governance

SUSTAINABILITY EXECUTIVE COMMITTEE

CHAIRMAN
BOARD OF DIRECTORS SUSTAINABILITY
i WORKING GROUPS
CHAIRMAN COORDINATOR
i . » Chief Strategy Officer
Sisecam Chairman of the Board PROTECT the PLANET Working Group
MEMBERS
MEMBERS
Chief R&D and Quality Officer
At least 3 non-executive Board Members Chief Human Resources Officer EMPOWER SOCIETY Working Group
» Chief Supply Chain Officer
Chief Production Officer
MAIN DUTIES AND RESPONSIBILITIES Chief Information Officer
. L , Chief Sales Officer TRANSFORM LIFE Working Group
* Integration of sustainability into Sisecam’s Chief Financial Officer
structure
= Acceleration of integration » MAIN DUTIES AND RESPONSIBILITIES
= |dentifying relevant policies and
approaychgs P = Sustainability vision, priority and strategy » MAIN DUTIES AND RESPONSIBILITIES
determination activities . o _
» Internal and external stakeholder =  Execution of sustainability action
communication
=  Sustainability targets and performance
tracking of working groups

11



Care for
Next

Sisecam Sustainability Policy

SISECAM TOPLULUGU
\§~§\\\ SURDURULEBILIRLIK POLITIKASI

sisecam

siSECAM SURDURULEBILIRLIX STRATEJISI “CAREFORNEXT” MISYONU

Gezegeni Kory, Toplumu Glglendir ve Yagami Déniigtir yonelik Il we ¢bei kiresel olekte

olumniu etki ve deger yaratmak.

TLKELER

*  Paydaglanmuain gbriglerine deger veriyor ve bu gorigleri siirdi entegre
ediyoruz.

. ® defisen igin risklert ve firsatlan belirliyor ve duzenli olarak gdzden

gegiriyoruz.

lyi uygulamalan tegvik ederken stratejik nizi gergekies i ve i mok i bir pargasi
olarak uygulamay: taahhit edioruz.

Yenilikgi drin tasanmina Gncllok ederek ve meveut en iyi kekia Ar-Ge
geligtirmeye devam edwyoruz.

Yatom kararlanmiz ve faalivetierimizl sasyal ve gevresel etkile planiyor ve

Yakzea bilimsel yaklagimlara veya dlgilen veritere dayali 5o igamini ve [

Ogtineis og veriye dayall diszenli ve geffaf bir sekilde agikdyoruz.

Tom paydaglanmizia katma degerli ortakliklara dayah, kimseyi geride birakmadan, girket kiGrinin bir pargas
olarak etik degerlere, yolsuzhukla micadeleye ve uyum ilkelerine siki sikiya bagh kalarak, Sigecam SGrdirike bk

Beyan'nda da belirtden ulasma yolunda
Insan haklanna sayg duyuyor, esithgi, gesitliligi ve g diy . Bu dogs egitistihdam fsatlan
sunarak, aynmahk iy adina

Igin Sigecam ve tim is ortaklanmiza kurumsal ve kapsayicl kitOrumdzi yansitiyor ve tesvik ediyoruz,
Toplumlar ve gezegen ion kalic faydatar yarstmak amacryla “CareforNext™ Stratejimizi Kurumsal Sosyal Sorumiuluk

ve
gelecek ve yagam bigimler! ortak amaci calyma efitiyor
ve i de paydagt yol
Net sfir vaka ve galigan refat vi grult: d 15 Sadlig) ve GovenM kaRoruni
benimsemesini sagliyoruz
Entegre yaklagimimez, tedarikgilerimizie segim, yeterlilik tespiti, degs i 7 ve g cahil

olmak Gzere yagam dangiisi agamalan boyunca Bigki kurmamaza olanak taneyor,

olarak goxden gegiriimesi ve reviee edilmesinden

(Aw

Sgecam Sarddrilebilirlik Komitesi

Dokdman No: FOL.0%6

YUOrOK Tarihi; 1.12.2022 Revizyon No: - Reizyon Terini: 1.12,2022 Seyte No: 171

SUSTAINABILITY POLICY

\\\§\\\ SISECAM GROUP

siSECAM

SISECAM'S SUSTAINABILITY STRATEGY “CAREFORNEXT” MISSION

Creating positive impact and value on a global scale with i ions and lions driven by the
of F the Planet, Society and Transforming Life.

PRINCIPLES

= We value our stakeholders' opinions and i these into iality analysis.

We identify risks and opportunities and revisit those on regular basis to respond to the evolving needs of
societies and the planet's.

We are to perform our gic goals and deploy these as part of our business excellence
model while promoting good practices.

We remain advancing our deep-rooted R&D history by means of pioneering innovative product design and

best

We plan and realize our i isions and busi based on the ap; of ing social
and environmental impacts.
We only and on based on the scientific approaches
or measured data.
We disclose our perfc on conti basis, based on validated data via third-party
certification.
We thrive for achieving our inability goals, as in i ility
based on value-added partnerships with our entire stakeholders, by leaving no one behind, with strong
adherence to ethical values, i and i as part of the company's
corporate culture,
We respect human rights and promote equality, diversity and inclusion, thus we offer equal employment

ities and favor i while we reflect and promote our corporate and inclusive culture
across Sigecam and entire business partners to demonstrate their ability in response to society's needs.
We cultivate and compel our “CareforNext” Strategy with our C: Social ibility ices in
order to create lasting benefits for societies and the planet.
We educate and train our for the purpose of future and sustainable

lifestyles while being a guide for our external stakeholders.

We embed Occupational Health and Safety culture across our businesses, driven by our net zero incident

and employee wellbeing vision.

Our integrated approach allows us to engage with our suppliers along with lifecycle phases including
qualification, and

Sustainability Policy. CM

ility C i is ible for periodic review and revision of the

Effective Date: 1.12.2022 Revision'No.: - Revision Date: 1.12.2022 Page No.: 1/1

The preparation of an integrated sustainability policy linked to other corporate policies, predominantly by international stakeholders based on policy-level commitment
requirements regarding its objectives is completed. The policy has been published in 3 languages at https://sisecam.com

N rPYMMA SISECAM y
\\\\\X\ NONMUTUKA B OBJTACTU YCTOUYUBOIO
sisecam PA3BUTUA

MWCCUA CTPATETMMW B OBNACTH YCTOWYUBOIO PA3BUTHUA SISECAM CAREFORNEXT
O " & rob 6e ¢ NPSKTUK #

Ha uenen yo.
obwecrear i allpecipalyem xudss».
NPUHLMNBI
* Mbl UGHMM MHEHMA BOOX CTOPOM W MX B XOAE AHANMIE HAWMX
NPMOPHTETOS 8 OGNACTH YCTORYMBOTO PAIBNTHA.
* Mbi BiRONREN ¥ PErYrapHO pHCKR W Ann
[0
* Mo HaLM uenn,
METOAMK # BHEAPRA MX 8 KIYECTBE SNEMEHTE HALWER MOENM COBEPLEHCTBORAHNA GiaHeca
= Mo coomx "
POAYKTE: W nyswwe
* Moy ] BCNEKTH! NPK "
= Mo " 8 obnacTi y! y
Y " pesy
*  Mu perynspHo M OTKPHTO o Hawen 1 OCHOBE AFHWBI,
e’ Ha €O BCEMM y
MHENME IGIKQOMD, B PAMKEX KOPNOPATWBHOA KYNBYYDG!I CTROMD NPHAEPMMBSACE NPMHLMNOE 33UMTE
[ bl H8 NyTM K
AOCTIKSMING Hawmx waned B ob y " 06 y
paseuTUK Sigecam
*  Mu cob npasa “ “ B atom
M paBhsie PYACY " NPUHLMN
HEAUCKPUMUHALM, CUNaMK Sigecam W scex " Hawen
Y Ans
obuecrea
* C uenso ans cools W BceRn Mb
NpaxTws HOR " CBOW CTPa!
CareforNext.
* B cooteatcreuu ¢ obwein uansio y yay ny ©Bpad MNINKM M
y ca0Mx " AMLEM
* B cooTRercTomM C uensimm no Z » of
Mbd KyaTYRY Texienn DEI0MCcHOCTH W OXPaHL! TPYAS HE HALMX
NPEANPUATHAX.
*  Haw @ noaxon Ham c Ha BCex
aranax ymena, orop, ouesky, "
Komurer no y Y pade Sigecam wecer 3a NEPHOHUECKYI OUEHKY
" 8k

y 8 obnacty y (\M

Honnp ancymenrs: POLOOB 1673 scTyrnenin 8 cumy: 1.02.2022 Howep peossssn: - Jlama peossssn: 1.32.2002  Hawep cvpasnas 111
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Care for
Next

Corporate ESG Performance, Reporting & Verification
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Corporate ESG Performance

REFINITIV

REFINITIV: A-

< j._ 80
B B

Sisecam's ESG Development
2013-2021

BORSA ISTANBUL

o Listed in the BIST’s
Sustainability Index since 2016.

BORSA iSTANBUL
SURDURULEBILIRLIK

o Sisecam kept its position in
Borsa Istanbul Sustainability REFINITIV_
Index for October-December <
2022

Our Sustainability Reporting Practices 4"?‘%&\
GRI,
= Disclosures since 2013 \@

= Full coverage of entire operations and geographies
=  GRI methodology followed

= Assurance of Sisecam's Sustainability Report by 3rd Parties

Scope of Verification / Assurance

= Data check and review of the entire facilities (50 in total) EY
= On-site audit of 10 facilities
= Verification of environmental and social parameters

ASSURANCE COMMITMENT

-]

\\\\\\\\slsECAM ey o y Careror
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care for
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Life Cycle Assessment & Environmental Product Declaration Project

“=""=EPD

A THE INTERNATIONAL EPL® SYSTEM

K

DigitalProductPassport

x

Environmental

Declaration )
Online Contad Glass.

ECO-DESIGNED

RECYCLED

producing  eco-products
consumer materials

CERTIFIED

il

N
oduct

ENERGY EFFICIENT

manufacturing a product that provides efficiency
or is an input to the renewable energy sector

with

}E):\vironmemal ‘E’?vironmental ‘E’p;g‘?amamal
D:ccll:gtion Declaration Declaration
Tinted Float Elé) Clear E\E;'.a('d..;) Offine Coated Gl )
e | ST | Bl e | e | mm ] e | RS

20 ~—¢pp' ==gpp' [FER g0 =0 [T

more

considering environmental aspects at all stages
of the product development process, striving for
products which make the lowest possible

(S m

post-

—

i)

Environmental
Product
Declaration

independent and impartial certification process
assessing the conformity of a product, service or
system with environmental requirements

Lacquered Glnss)

q 4l

Lightweight-Glass
Packaging

j e

Environmental Environmental
Product Product

Declaration Declaration

Wi ) g;:,.';,.;;‘;z‘d"c,;ag;)
T s = o =

Glass fibre in wind
turbine blades

We are

Uy

Coated glass
Low-e glass

100% Recycled Tableware

N
saecan
V\% :i&
sssssss :
i
Environmental Environmental
Product T 3
Declaration Declaration
S o P {..:;;') i "d;;;)

Environmental
Product
Declaration

S G )

,,,,,,,
Environmental
Product

Declaration

Automotive
Glass

N

Solar glass in PVs

Light auto glasses
Sun controlled autoglasses
Roof top PV panels

Sodium Carbonate

Sodium Bicarbonate

@ sisecam

e

ARE YOU AWARE?

A
&y

AWARE | @
COLLECTION | i

O Pusanarce. ey

14



Care for
Next

Communication
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CareforNext micro-website is now live. It is designed to interact with all our stakeholders,
from our investors to the press, and provide comprehensive information about Sisecam’s
sustainability activities: https://sustainability.sisecam.com/en

Sections:
= Qur Sustainability Approach
= Qur Sustainability Governance
= Qur Sustainability Journey with History
= CareforNext’s Main Three Pillars and 2030 Targets: «Protect the Planet,
Empower Society, Transform Life»
= Qur Core Sustainability Policies
= Sustainability from Ato Z
= Qur Sustainable Solutions
» News, Videos, Projects

\Ve PROTECT The PLANET e ERPOWEHSBGETY TR SEBRR T

6 Gk

Ll

How We Manage

NEW STRATEGY
NEW LOOK

BCare o Naxt
M

Nesxt

“-  Global Goals
For Sustainable
Development

Sustainability has always been in our DNA! SISECAM
We have deeply integrated sustainability strategy with value and SUSTAINABILITY
driven purposes on Protecting Our Planet, Empowering Society and Trai

You can now reach our CareforNext website and discover further on Sis WEBSITE IS
sustainability journey with just one click. NOW LIVE!

Emailing to stakeholders up to 25.000 People. :
In addition to sending e-mail to all stakeholders, we promoted our site with social i
media posts such as LinkedIn and Instagram, announcements made on the corporate
website and on digital screens. i

Practices

Monitoring and Reporting

2 n our Anns Ragert an Susainasizy Secer
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https://sustainability.sisecam.com/en

Q&A SESSION
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